Facts and Figures from the Worlds of e-Learning,       

    
 

   Training, Work and Jobs

The following facts, figures and quotations have been gleaned from professional publications and industry white papers over a two-year period of time.  This list is neither exhaustive nor complete; but rather it is a set of interesting observations and facts on the state of our profession gathered by Sage Learning Systems.   In all cases, the original source is listed, and users are asked to refer to this resource in order to get the fuller context and meaning of these quotes, facts and figures.  
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e-Learning and Training

40% of every dollar spent on training is spent on travel costs

Motorola projects that for every $1 spent on training, there will be $30 in productivity gains in 3 years

50% of employee skills become outdated in 3 to 5 years




Source:  Merrill Lynch “The Book of Knowledge”

Average drop-out rates for online courses is 50% to 75% for voluntary courses

Soft Skills e-Learning represents 22% of total e-Learning offerings; this will increase to 50% in 2003




Source:  OnlineLearning, May 2001

Cisco provides yellow police-like tape to put around cubicles when employees are learning

Time to competency is a key metric of success for Cisco’s e-Learning programs




Source:  Training and Development. Feb, 2001

Adult learning effectiveness drops off after 30 minutes

Without use and practice, people forget 25% of what they know in 6 hours and 33% within 24 hours




Source:  Training and Development, April 2001

40% of e-Learners experience technical difficulties

Law of Recency:  Things learned last are best remembered—have lesson and course summaries.

Law of Primacy:  Things learned first are learned best—have overviews in lessons and courses

SAP makes 11% of its revenue on training




Source:  Training and Development, August, 2000

“While CEOs are sold on learning, they are not sold on training”






John Humphries, The Forum Corporation




Source:  Training and Development, April, 2000

Dell will have 90% of its training delivered via technology

e-Learning’s biggest benefit is actually putting the learner in control




Source:  eLearning, October, 2000

Brandon Hall on the size of the e-Learning Market:

1999 500 million

2002

7 billion

2003 11 billion

24% of e-Learning is delivered through synchronous learning events




Source:  eLearning July/August 2000

EDC study says that 70% of what people know about their jobs comes informally and through the people they work with

Senge—formal training accounts for only a fraction of the learning that occurs

Greatest learning opportunities for employees are each other




Source:  Training, Jan, 2000

e-Learning in Europe—a little slow to take off but great potential

2000 717 million

2004 3.9 billion

Source:  Training, Jan, 2001

ROI Level 4 can be broken down into:  cost-reduction; productivity/performance improvement; and revenue generation

Motorola will deliver 30% of its training via the web in 2001.  This percentage will increase to 50% in 2 years

Alvin Toffler:  “Now that we are moving from factory work to anytime, anyplace work, we need an anytime, anyplace educational parallel.”




Source:  Wall Street Journal, March 12, 2001

Jeannie Meister:  “ The status, power and influence of CLOs (Chief Learning Officers) continues to grow and evolve much like the CIO over the past 15 to 20 years




Source:  Training and Development, May, 2001

Work and Jobs

Average Fortune 500 Company loses $64 million per year because of ineffective knowledge sharing

38% of a professional’s time is spent looking for information

Less than 20% of the knowledge available to a company is used




Source:  Training and Development, Feb, 2001

Saratoga Institute Study:  Workers who have good training and professional development paths average 12% turnover; workers who don’t have learning and growth opportunities average 41% turnover.

Cost of replacing a skilled employee ranges from 75K to 450K




Source:  eLearning, Jan, 2001

Rosabeth Moss Kanter:  “ You can’t buy loyalty with a paycheck, but you can build long-term commitment by giving people the opportunity to grow.
50% of current CEOs have had their jobs for less than 3 years

Watson Wyatt study shows that companies with a highly committed workforce post higher shareholder returns

Career growth and future learning and development are one of the top three reasons people stay with companies




Source:  Training and Development, August, 2000

Cost of replacing lost talent averages to 150% of a person’s salary

On average, US companies experience 50% turnover every 4 years




Source:  Training and Development, April, 2000

73% of people have misrepresented information on a resume




Source:  Training and Development, June, 2000

70% of Fortune 100 CEOs cite ability to attract and keep skilled employees as a major issue for growth and competitiveness

Drake Beam Morin study:  average time to complete a search for high-level managers is 3.3 months




Source:  eLearning, July/Aug, 2000

Southwest Airlines hires 4% of the 90,000 people who apply each year..making Southwest more selective than Harvard.




Source:  Training, May, 2001

2/3rds of all executives will change jobs in the next 36 months

Skill shortages will last at least until 2050

KPMG estimates shortages in consultants worldwide to be 200,000 people

Last year (2000) Oracle hired 15,000 people and Siemans hired 25,000

40% of all new executive hires fail within the first 18 months

1998 McKinsey Study of 6000 executives:


only 23% feel their companies can attract top talent


only 10% feel their companies can retain top talent


only 16% feel they know who the top talent is

Source:  Winning the People Wars, Johnson, Prentice Hall, 2000

The Silent Job Seeker is a new type of worker.  Over 40% of the workforce is looking for better opportunities in 2001

Latest Hay Study:  33% of the world’s workforce will change jobs in the next 24 months

Executives spend 108 minutes each day reading and sending e-mail

The average cost for a recruiter to place a professional candidate is $18, 374




Source:  Training and Development, May, 2001

